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AFECA checked in recently with three MICE leaders to get 
their take on the outlook for 2022 and how industry players 
could strategise for recovery as we struggle through the 
pandemic. 

Though the recovery in 2022 looks like it may be held back, 
focusing on training, digital knowledge, advocacy work, and 
partnerships will lay the foundations for a stronger comeback.

Read on to know the thoughts of Mr. David DuBois, President 
and CEO of International Association of Exhibitions and 
Events (IAEE), Mr. Kai Hattendorf, Managing Director/CEO of 
UFI, and Dato’ Vincent Lim, President of AFECA on key issues.

 Slower rebound rate expected in 2022
The emergence of the Omicron variant which flared up in 
December and continued its assault into the new year has 
been holding back recovery efforts in 2022. Still, industry 
players are optimistic that the variant will not be a significant 
roadblock to recovery.

Mr. Hattendorf said: “Based on the experience of South 
Africa, the rise in cases will likely be short-lived and milder. 
With that in mind, there is considerable reason to be hopeful 
about the second half of 2022 – not just in Europe, but 
globally. As pandemic travel restrictions ease, shows will 
become more international again as well.”

Dato’ Vincent was similarly confident, pointing out that 
industry players were continuing to organise events such 
as Singapore Airshow (which went live from 15-18 Feb 
2022). “Even though the show size was reduced, it is a very 
good start as we continue to build the momentum towards 
industry re-opening,” he said. 

Mr. DuBois observed: “The optimistic forecast is that global 
exhibitions industry recovery will reach around 85% to 90% 
of 2019 levels by the end of 2023.”

This was echoed by Dato’ Vincent who cited the results of 
an AFECA survey: “The expected recovery in 2022 will be 
between 50% to 75% compared to before pandemic in the 
year 2019.   We also foresee by 2023  the industry recovery 
will be from 75% to 90%, while full recovery is expected from 
2024 onwards.”

Mr. Hattendorf felt that different regions would recover 
at a different pace, driven by demand and the pandemic 
development. “In 2022, the global recovery of the exhibition 
industry will continue, as especially small and medium 
businesses are pushing for a return to the show floor. How 
exactly the recovery will look in separate regions, will depend 
on the development of the pandemic.”

“We will have to live with a “stop and go” environment still 
for the coming months,” he added.

MICE 2022 Outlook:  
Thoughts From Three Global
Industry Leaders

We anticipate more and 
more Asian countries will 
open their borders and 
be quarantine-free in the 
second quarter of the 
year; this will be a good 
indication for our industry. 

- Dato’ Vincent Lim, AFECA President
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 Keys to recovery
The general observation is that demand for events is 
high, and the way forward is through vaccinations, border 
reopening, and the lifting of travel restrictions to help boost 
the MICE economy. 

For UFI, they’ve discovered through a research partnership 
with Explori that people are pining for in-person events. 
“Visitors and exhibitors alike are eager to return to the face-
to-face format. We at UFI are confident that as barriers to 
people gathering are reduced, we will see a surge in successful 
exhibitions return worldwide,” Mr. Hattendorf said. 

 Roadblocks to the future
But there are other challenges that industry players have 
to overcome even if vaccinations have been prescribed and 
borders reopened. 

During the pandemic, many companies had to downsize 
their workforce to stay afloat, and the repercussions are 
being felt now.

“Ex-employees might not want to come back to this industry 
as they see the situation is not fully open yet and the current 
situation is unstable,” Dato’ Vincent said.

Mr. Hattendorf observed: “Some colleagues have left our 
industry to take on positions in seemingly more stable 
industries and sectors. Job security, salaries, and seemingly 
less stressful positions are the top reasons HR departments 
hear when dealing with these departures.”

The solution to overcome this situation is in branding and 
communications to continue attracting bright, motivated, 
and uniquely talented people.

Continued vaccine 
rollouts, quarantine-free 
travel, focus on safety 
and health procedures, 
overall global economic 
growth and consumer 
confidence will help us achieve the kind of 
recoveries that we desire and enjoyed in 2019.

- David DuBois, IAEE President

“We need to re-think how we position our businesses, and 
to write a new narrative focused on why a career in business 
events stands out,” Mr. Hattendorf said. 

“For a generation that is driven by the search for purpose, 
looking for meaning in their work, wanting to be involved 
– we can offer them what no other sector can: Being there 
where the future is taking shape, and being a member of the 
community that makes it happen,” he shared.

Mr. Hattendorf also pointed out another issue that industry 
players would be struggling with: retaining high-quality 
visitors to the show floor. 

“Last year, we wrote that returning shows would focus 
mainly on the “trade” in trade show – and that is what we 
see, with sellers reporting good business with the buyers 
they meet, and referring to “high-quality visitors”. As the 
pandemic complexities diminish going forward, we will see 
how fast and to what degree we will welcome pre-pandemic 
customers back, and to what degree we will see fewer, more 
senior attendees becoming the norm.”

Embracing climate and carbon reductions are also something 
that industry players will have to deal with, said Mr. 
Hattendorf.

“As a global industry, we can make a difference in the global 
issue of climate change…We have a strong case to make 
as an industry that every exhibition that we organise helps 
to reduce carbon emissions – as we aggregate an industry 
and its players at one location at the same time, saving a 
multitude of individual business trips instead.”

 The post-pandemic MICE landscape
After the speed at which technology was adopted by the 
MICE community during the pandemic, will it remain a 
mainstay long after the crisis is over? 

Physical events are still important and they cannot be 
replaced, said Dato’ Vincent. “From the AFECA survey, 73% 
of respondents indicated on-site activities would still drive 
events and increase engagements, relegating virtual events 
as a side or complementary content.”

According to Mr. Hattendorf, physical events and technology 
will complement each other. He said: “Face-to-face will 
remain at the core of the events industry, but tomorrow’s 
champions of our industry will be those companies who 
find the best activation between onsite industry events 
and online communities, content and services. Platform 
solutions are here to stay. Expect to see consolidation taking 
place as well as more clearly defined business models in 
that space.” 
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Mr. DuBois noted that “in-person activities overwhelmingly 
outperform digital programming.” However, he said that 
technology applications would help expand marketplaces 
and audience engagement, which are also critical to the 
success of in-person programmes.

There hasn’t yet been a digital disruption moment in 
the business events space, Mr. Hattendorf observed, but 
“embracing digital solutions, alongside more traditional 
services, has enriched our offerings and value.”

 Strategies for the new norm
MICE industry players will need to step up their game in 
the post-pandemic MICE landscape, and focus on skills 
and training, innovative content creation, and continued 
collaborations and advocacy.

Dato’ Vincent said that once physical events are allowed to 
be held, event organisers will have to push themselves to 
come up with better show ideas and content that will keep 
visitors interested in attending physical shows. 

“We have to think of more innovative value creation into the 
show as lots of information are already so easily available 
online nowadays,” he suggested.

Besides innovative content for events, a focus on people 
was also critical to ensure they had the necessary skills and 
training to perform in the new MICE landscape and deal with 
the ongoing changes. 

Mr. DuBois shared the same sentiment: “Industry 
professionals must continue to focus on workforce 
development, in-person and digital engagements, as well as 
focused advocacy efforts with their local and regional and 
country government officials.”

 Rebuilding the industry together
Notably, during the pandemic, governments and industry 
players have had deeper conversations and closer 
engagement, as both seek to identify economic recovery 
solutions together. 

Dato’ Vincent said it was important to maintain open 
communications with the government as this would enable 
industry players to plan and manage their own strategies in 
line with government policies. 

He said: “We need to have a clear understanding about the 
protocols and requirements as well as better coordination 
amongst regions and countries to kick-start a hassle-
free travel and economic activity. Industry-government 
cooperation is important so that stakeholders are kept 
updated on developments about cross-border travels and 
health and safety protocols.”

Throughout the pandemic, the UFI team provided the 
industry with a “voice” to advocate for government support 
of the industry. They were active in sharing data and research 
to highlight the damaging impact of the pandemic on the 
exhibitions world.

“On our Coronavirus Resource Page, we have published a 
number of tools useful to event industry players including 
the UFI Global Framework for the Reopening of Exhibitions 
and B2B events, the Global market reopening tracker, and an 
overview of the different Government Support Programmes 
for the industry by region,” said Mr. Hattendorf.

Mr. DuBois encouraged the industry-government partnership 
to continue in order to strengthen the industry. “The 
excellent collaboration efforts, that have been supported 
and enhanced during these difficult times, must continue 
to present the exhibitions and events industry as extremely 
critical to the growth of our global economies and job 
creation,” he said.

He added: “Industry and government leaders will continue 
to better understand each other’s priorities. Government 
officials need to better understand how valuable and 
positively impactful our industry is to economic growth, job 
creation and overall global engagement. The burden is on 
both parties to better collaborate going forward.”

We need to think about 
the skills and capabilities 
that we need to succeed – 
and then hire and train our 
teams accordingly. That 
is one of the reasons we 
at UFI put so much emphasis on education. It will be 
one of the deciding factors in the future determining 
which event organisers thrive and which organisers 
struggle.

- Kai Hattendorf, UFI CEO
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 Summary
In a nutshell, the Omicron virus spread may be putting 
the brakes on industry recovery this year, but delegates 
are yearning to be on the show floor again. Vaccinations, 
quarantine-free travel and safety SOPs will boost MICE travel 
confidence but even so, industry players will have their work 
cut out for them as they deal with other pressing issues 
post-pandemic including attracting the right talent and high-
quality delegates as well as facing up to climate change. 

Strategies to adopt moving forward should be focused on 
keeping up-to-date with new skills and knowledge, innovating 
creative content for events in the future, and continuing 
advocacy work to showcase the economic value of business 
events activities. In the meantime, collaborations, and 
particularly public-private partnerships, should be continued 
to sharpen industry focus.

A recent AFECA survey conducted to gauge members’ 
perceptions towards post-pandemic industry recovery found 
that the business events industry players continued to be 
affected strongly in 2021, even though some restrictions on 
events have been rolled back to enable domestic events to 
take place. 

Information collected from 11 members representing 
10 countries/regions looked at the MICE situation in the 
respective destinations, financial and business impacts, and 
recovery outlook and strategies.

Japan

Singapore

Taiwan

India
Malaysia

Thailand

Hong Kong

Macau

Indonesia

AFECA Asian
MICE Industry 
Survey 2022 
– Third Edition

Philippines
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to begin organising local business events. Singapore was the 
exception in that it was able to organise international events 
with certain rules in place, following the introduction of a 
pilot programme late last year. Still, the general situation 
across Asia is still rigid and nearly half of the respondents 
anticipate in-person events to take place as usual only by 
next year. This is perhaps due to the widespread Omicron 
variant posing a new threat for recovery.

Though the industry has seen government initiatives 
implemented to help boost MICE, the pandemic impact on 
businesses continue to be felt in 2021. A large majority, or 
55% of respondents, shared that they experienced between 

The insights gathered generally pointed towards a slow 
recovery with members needing much support still in terms 
of financing, enabling policies to reinvigorate the industry, 
and less restrictive rules for MICE travel. Key areas that 
would help the industry move forward were high-value 
and innovative content creation, collaborations, as well as 
continued communications and branding to engage with 
stakeholders.

SURVEY INSIGHTS
The current situation across Asia shows the gradual lifting of 
restrictions on MICE events, thus enabling many destinations 

Survey Question 1:  

What’s the MICE situation in your country now? 

 

What’s the MICE situation in your country now? 
Ans: Only domestic MICE events can be organised as usual. No international events 
(3) 

1 Hong Kong Exhibition and Convention Industry Association (HKECIA) 
2 Indonesian Exhibition Companies Association (IECA) 
3 Japan Exhibition Association (JEXA) 

Ans: Only domestic MICE events can be organised at reduced capacity or with some 
restrictions. No international events are allowed (7) 

1 Indian Machine Tool Manufacturer's Association (IMTMA) / BIEC 
2 Nippon Display Federation (NDF) 
3 Macau Convention and Exhibition Association (MCEA) 
4 Malaysian Association of Convention and Exhibition Organisers and Suppliers 

(MACEOS) 
5 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 

(PACEOS) 
6 Taiwan Exhibition & Convention Association (TECA) 
7 Thai Exhibition Association (TEA) 

Ans: International MICE events can be organised as usual (0) 
Ans: International MICE events can be organised at reduced capacity or with some 
restrictions (1) 

1 Singapore Association of Convention and Exhibition Organisers and Suppliers 
(SACEOS) 

Ans: All MICE events are still banned (0) 
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Survey Question 2:  

When do you think MICE business and in-person events will return to pre-pandemic 
levels?

 

When do you think MICE business and in-person events will return to pre-pandemic 
levels? 
Ans: in six months from now (3) 

1 Nippon Display Federation (NDF) 
2 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 

(PACEOS) 
3 Thai Exhibition Association (TEA) 

Ans: a year from now (5) 
1 Hong Kong Exhibition and Convention Industry Association (HKECIA) 
2 Indian Machine Tool Manufacturer's Association (IMTMA) / BIEC 
3 Indonesian Exhibition Companies Association (IECA) 
4 Japan Exhibition Association (JEXA) 
5 Taiwan Exhibition & Convention Association (TECA) 

Ans: two years from now (2) 
1 Macau Convention and Exhibition Association (MCEA) 

2 Malaysian Association of Convention and Exhibition Organisers and Suppliers 
(MACEOS) 

Ans: three years from now (1) 
1 Singapore Association of Convention and Exhibition Organisers and Suppliers 

(SACEOS) 
Ans: will take more than three years (0) 
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Survey Question 4:  

What is the forecasted value of business you will be able to recover in 2022 compared to 
pre-pandemic, i.e. 2019? 

 

What is the forecasted value of business you will be able to recover in 2022 
compared to pre-pandemic, i.e. 2019? 
Ans: 10 – 25% (4) 

1 Hong Kong Exhibition and Convention Industry Association (HKECIA) 

2 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 
(PACEOS) 

3 Singapore Association of Convention and Exhibition Organisers and Suppliers 
(SACEOS) 

4 Taiwan Exhibition & Convention Association (TECA) 
Ans: 25 – 50% (3) 

1 Indonesian Exhibition Companies Association (IECA) 
2 Japan Exhibition Association (JEXA) 
3 Macau Convention and Exhibition Association (MCEA) 

Ans: 50 – 75% (4) 
1 Indian Machine Tool Manufacturer's Association (IMTMA) / BIEC 
2 Nippon Display Federation (NDF) 
3 Malaysian Association of Convention and Exhibition Organisers and Suppliers 

(MACEOS) 
4 Thai Exhibition Association (TEA) 

Ans: 75 – 100% (0) 
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Survey Question 3:  

What was the value of losses to your business during the 2021 pandemic compared to pre-
pandemic, i.e. 2019?

 

What was the value of losses to your business during the 2021 pandemic compared 
to pre-pandemic, i.e. 2019? 
Ans: 10 – 25% (0) 
Ans: 25 – 50% (4) 

1 Japan Exhibition Association (JEXA) 
2 Nippon Display Federation (NDF) 
3 Macau Convention and Exhibition Association (MCEA) 
4 Taiwan Exhibition & Convention Association (TECA) 

Ans: 50 – 75% (1) 
1 Malaysian Association of Convention and Exhibition Organisers and Suppliers 

(MACEOS) 
Ans: 75 – 100% (6) 

1 Hong Kong Exhibition and Convention Industry Association (HKECIA) 
2 Indian Machine Tool Manufacturer's Association (IMTMA) / BIEC 
3 Indonesian Exhibition Companies Association (IECA) 
4 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 

(PACEOS) 
5 Singapore Association of Convention and Exhibition Organisers and Suppliers 

(SACEOS) 
6 Thai Exhibition Association (TEA) 
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75% and 100% losses in the previous year compared to their 
pre-pandemic performance in 2019. 
 
Respondents were also not confident of a full recovery in 
2022 and expected the year to be another slow year for 
business. Only 36% of respondents felt that they could 
recover 50%-75% of their pre-pandemic business value. The 
rest of the respondents were less optimistic of the situation. 

The top three things that industry players felt would help 
their businesses bounce back in 2022 were vaccinations, 
quarantine-free travel, and reduced restrictions on organising 
events together with industry-enabling policies. In relation 
to this, industry players felt that governments could play a 
bigger role by providing financing and policies to facilitate 
global MICE travel, incentives to retain the workforce, as well 
as less restrictive rules that facilitate global MICE travel. 

In moving forward to sustain operations and business, 
industry players recognise several key focus areas such as 

creating high-value content for their events, seeking out to 
partner and collaborate with others, and providing consistent 
communications and branding to their stakeholders. The 
pandemic has also brought attention to the need for 
improved work environments and balancing work with 
wellness, and this has also become a priority among industry 
players.

The survey also revealed the varying perspectives of 
members with regards to the role of virtual events. While all 
didn’t deny the importance of technology in the delivery of 
business events, pandemic or not, there were varying feelings 
about its role in the future. 27% of survey respondents 
were confident that virtual events would shape the course 
of business events in the future while the majority, or 73% 
of respondents, felt that on-site activities would still drive 
events, relegating virtual events as a side or complementary 
content.

Survey Question 8:  

What support do you need from your government at this uncertain time of the pandemic? 
(Choose as many as you wish) 

 

When do you think MICE business and in-person events will return to pre-pandemic 
levels? 
Ans: Financial support (9) 

1 Hong Kong Exhibition and Convention Industry Association (HKECIA) 
2 Indian Machine Tool Manufacturer's Association (IMTMA) / BIEC 
3 Indonesian Exhibition Companies Association (IECA) 
4 Nippon Display Federation (NDF) 
5 Macau Convention and Exhibition Association (MCEA) 
6 Malaysian Association of Convention and Exhibition Organisers and Suppliers 

(MACEOS) 
7 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 

(PACEOS) 
8 Singapore Association of Convention and Exhibition Organisers and Suppliers 

(SACEOS) 
9 Taiwan Exhibition & Convention Association (TECA) 

Ans: Incentives to retain workforce (7) 
1 Indonesian Exhibition Companies Association (IECA) 
2 Nippon Display Federation (NDF) 
3 Macau Convention and Exhibition Association (MCEA) 

4 Malaysian Association of Convention and Exhibition Organisers and Suppliers 
(MACEOS) 

5 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 
(PACEOS) 

81%
63%

81%
54%

27% 18% 9%
45%

0
1
2
3
4
5
6
7
8
9

What support do you need from your 
government at this uncertain time of the 

pandemic?

Survey Question 5:  

What do you think about virtual events? 

 

What do you think about virtual events? 
Ans: They will replace face-to-face events entirely. It will be the new way to do 
business (0) 
Ans: They will play an equal or major role to physical MICE events and shape the 
future of MICE events (3) 

1 Nippon Display Federation (NDF) 
2 Taiwan Exhibition & Convention Association (TECA) 
3 Thai Exhibition Association (TEA) 

Ans: When physical MICE events are the norm again, virtual events will just be a 
side or complementary event (8) 

1 Hong Kong Exhibition and Convention Industry Association (HKECIA) 
2 Indian Machine Tool Manufacturer's Association (IMTMA) / BIEC 
3 Indonesian Exhibition Companies Association (IECA) 
4 Japan Exhibition Association (JEXA) 
5 Macau Convention and Exhibition Association (MCEA) 

6 Malaysian Association of Convention and Exhibition Organisers and Suppliers 
(MACEOS) 

7 Philippine Association of Convention/Exhibition Organizers and Suppliers, Inc. 
(PACEOS) 

8 Singapore Association of Convention and Exhibition Organisers and Suppliers 
(SACEOS) 

Ans: They are just a temporary measure during the pandemic. Once on-site events 
can take off, virtual events will be forgotten (0) 
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AFECA Asia MICE Youth Challenge 2021 was successfully held 
on 25th November 2021.

The special condition this year is that the Youth Challenge 
was organised in an online format, with Bangkok as the 
coordinating headquarter, working closely with AFECA 
Secretariat office and supporting associations and academic 
institutions participating in the event.

AFECA Asia MICE Youth Challenge has come a long way 
since its inception in 2015. It was an excellent and unique 
opportunity for the participants to connect with many peers 
from other participating countries / areas to inspire ideas 
and share their passion of the industry. For the sixth edition 
this year, it was an opportunity for the students to enhance 
their skills in the “new normal” ways to which the industry 
had adapted for business continuation and is expected to 
persist for many years.

A total of 13 participating teams has competed in this year’s 
Youth Challenge Online Edition. These 13 teams represents 8 
countries/regions consisting of Hong Kong, Indonesia, Japan, 
Macao, Malaysia, Singapore, Taiwan and Thailand.

Announcement of the Winners of AFECA
Asia MICE Youth Challenge 2021 
– An Online Edition 

CHAMPION

Hong Kong FILMTECH Expo 2023 from School of Hotel & 
Tourism Management, The Hong Kong Polytechnic University, 
Hong Kong

   1ST RUNNER-UP
Asia Healthcare Cooperation Forum 2022 from Macau 
University of Science and Technology & University of Macau, 
Macau

We are proud to announce the following winners for AFECA 
Asia MICE Youth Challenge 2021:
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MOST KNOWLEDGEABLE AWARDS
• Cheng Chin Chang from Chung Hua University, Taiwan
• Chan Cheryl from School of Hotel & Tourism Management, 

The Hong Kong Polytechnic University, Hong Kong

AFECA Secretariat Office
Asian Federation of Exhibition & 
Convention Associations (AFECA)
c/o Enterprise Promotion Centres Pte Ltd (EPC)
1003 Bukit Merah Central #02-10
Inno. Centre Singapore 159836

Tel: (65) 6278 2538  
Email: secretariat@afeca.asia 
URL: www.afeca.asia
Stay in touch by following us on:     

Communications Subcommittee
Dato’ Vincent Lim, AFECA President
Marisa D. Nallana, Communication Chairperson
Joanne Tan, AFECA Secretariat
Koh Kai Feng, AFECA Secretariat

AFECA aims to be a strategic partner in the creation of a world 
federation representing the exhibition and convention industry 
in Asia.

•	 To	promote	the	growth	and	development	of	the	exhibition	and	
convention industry in Asia.

•	 To	encourage	and	maintain	the	highest	ethical	standards	of	
business conduct and professionalism within the industry.

•	 To	promote	and	establish	common	industry	standards	in	Asia.

•	 To	represent	the	Asian	industry	in	developing	initiatives	with	
Government agencies.

•	 To	represent	the	Asian	interest	at	international	level.

•	 To	promote	the	common	interest	of	members.

   2ND RUNNER-UP
Love Fair from Mahidol University International College, 
Thailand

SPECIAL RECOGNITION AWARDS
• Into the Thai Wellness Exhibition from Kasetsart 

University, Thailand
• 2022 1st Meeting Art - Macau International Future Visual 

Artist Conference from Macau University of Science and 
Technology, Macau

• Techaxis from Singapore Polytechnic, Singapore

BEST POWERPOINT PRESENTATION AWARD
Hong Kong FILMTECH Expo 2023 from School of Hotel & 
Tourism Management, The Hong Kong Polytechnic University, 
Hong Kong

BEST THEME ATTIRE AWARD
Asia Healthcare Cooperation Forum 2022 from Macau 
University of Science and Technology & University of Macau, 
Macau

SPECIAL TEAM EFFORT AWARD
Pick & Pack Expo from Politeknik Negeri Jakarta, Indonesia 

BEST PRESENTER AWARDS
• Saki Fujita from Kansai University, Japan
• Thamonwan Nualkam from Mae Fah Luang University, 

Thailand
• Deng Shi Man from Macau University of Science and 

Technology & University of Macau, Macau
• Choong Wei Yao from Sunway University, Malaysia

AAMYC 2021 Diamond Sponsor

AAMYC 2021 Silver Sponsor
Malaysia Convention & Exhibition Bureau

AAMYC 2021 Bronze Sponsors
Conference & Exhibition Management Services Pte Ltd

iStaging
Kaohsiung Global MICE Association

K&A International Co., Ltd.
Xiamen Convention & Exhibition Association

Thailand Convention & Exhibition Bureau

Tourism Promotions Board Philippines

AAMYC 2021 Platinum Sponsor

AAMYC 2021 Gold Sponsors

Nippon Display
 Federation

R.E. Rogers India
Pvt. Ltd.

Shanghai New International 
Expo Centre Co., Ltd

www.afeca.asia
https://www.facebook.com/afeca.asia/
http://www.linkedin.com/in/afeca-asia-828026183
https://www.youtube.com/channel/UCY5_EEI7FRxl3jbq9mgGLJQ/videos
https://www.afeca.asia

